Finding the
elusive “Ty”
signatures thrills
new collectors

By Jacqueline Greenwood

he allure of finding a Beanie Baby Collector’s
Card signed by Ty Warner has induced many col-
lectors to rush into card collecting with the same
frenzy as when the Forty-Niners rushed to Sutter’s
Mill in search of gold.

“Will this be my lucky pack of cards?” collectors wonder as
they rip open pack after pack. Many collectors buy cases of
cards in search of the golden “Ty” autograph. One collector
purchased 75 cases only to discover he was not destined to
become the owner of a rare signature card. With odds of finding
an autographed card estimated at 1 in 40,909 packs of cards,
collectors are just beginning to realize the rarity of these cards.

Steve Murphy, new business development manager of Cyrk,
Inc., recently confirmed the actual number of signature cards.
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“Only one of every type of card was autographed by Ty
Warner and is numbered 1/1, making a total of 296 autographed
cards,” Murphy said.

Although a pack of Collector’s Cards claims there are 149
cards in Series 1, differences in coloring make the actual collec-
tion’s total 296. Because there are four color variations for each
Original 9 Cards, 15 Retired Cards and 25 Birthday/Rookie
Cards, four autographed cards exist for each one of these.

For example, there is a gold autographed Bongo card, a sil-
ver autographed Bongo card, a blue autographed Bongo card
and a red autographed Bongo card. Since there are no color
variations on the Common cards, there is only one autographed
card for each of these cards.

Just how many of the 296 autographed cards will surface is
uncertain.

“Many collectors will never consider selling their auto-
graphed card for any amount of money. Others will be anxious
to cash-in their golden tickets,” said Myrtle Cecil, Beanie
ambassador for online auction site eBay. “Some autographed
cards may go unnoticed, ruined, thrown out or never discovered
since some packs may go unopened for years.”
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